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STEVEN R. SCHIFFMAN 
 
Phone: 770-947-8606 
steve@liferenewed.org 

6141 Shallow Wood Lane 
Douglasville, GA. 30135 

 
 

 
Steve Schiffman, Life Renewed- Operation Not Forgotten / Code Blue Founder, Executive 
Director and Board Chair, an Air Force veteran, has served as a marketing and media 
consultant and is an international best- selling author. He is the visionary, one of the 
founders and a strategic planner for Operation Not Forgotten.  
 

EDUCATION 

 
Glenbrook High School                                                                                                            
3801 W Lake Ave                                     
Glenview, IL 60026 
 
 
Onarga Military Academy                                                                                                    
110 N Locust St  
Onarga, IL 60955 
 

HONORS AND AWARDS 

 
His accomplishments include receiving the National League of American Pen Women’s State 
of Georgia Award for Achievement in Letters and winning television’s most prestigious 
award, a local Emmy, as well as three National Religion in Media Awards. Steve has 
organized and directed creative teams to produce award winning commercials, which have 
aired on ABC, NBC and CBS network television. 
 

• Graphic Truth – Atlanta Based Media Ministry (1974-1979) - Emmy for Public Service 
spots run on national network television.    

• Organized and directed creative teams to produce award-winning commercials, 
which have aired on ABC, NBC and CBS network television. (1977-1979) 

• American Vision Publishing Company (1980-1983) As a publisher, he was asked by 
the Arthur S. DeMoss Foundation to conceptualize and produce the original Power 
for Living book, which has reached millions through their national media campaign. 

• AquaGuard Veteran Project of the Year - 2019 

• Home Depot Veteran Project of the Year – 2019-2020 
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MINISTRY/TEACHING EXPERIENCE 

 

• Taught Christian History and Christian Precepts in churches throughout the United 
States. 

• Nationally syndicated television program Kay Arthur Show – Did six lectures on a 
biblical world view.   

• Spoke at meeting of Christian Men of the Pentagon meeting. 

• Taught Guerilla Marketing Course at Kennesaw State University as a guest lecturer. 

• Founded Inner City Hope Ministry /non-profit (1992-2000) 

• Founded The Hope Project/non-profit (2000-2007) 

• Founded Life Renewed non-profit / Operation Not Forgotten/Code Blue (2007-
Present) 

MEDIA 

 

• Frequent guest on the 700 Club and PTL (1974 – 1980  

• Frequent Guest on many nationally syndicated radio and television programs. (1974 
– 1980) 

• Frequent guest Nationally Syndicated Canadian Television program Huntley Street 
(1974 – 1980) 

• Appearances on Good Morning Atlanta while with the Hope Project (2004) 

• Channel 57 in Atlanta guest to speak on veteran issues (2007, 2010) 
BUSINESS EXPERIENCE 

 

• Owned a large, wholesale Cheesecake Factory in Atlanta that provided cheesecake 

to Kroger grocery stores, and Publix grocery stores in several states. (1980-1988) 

• Owned and managed the business aspect for five chiropractic clinics in Georgia 

(1981-1988) 

• Owned Cruise Mart, one of the largest cruise-only travel agencies in the United 

States. (1987-1992) 

PUBLICATIONS 

 

• Once A Thief (1978), Revel Publishing; International Best -Seller 

• God and Government Workbook Series / worked with American Vision Publishing 
(1980-1984); National Best-Seller 

• Power for Living; produced by American Vision, Atlanta, Georgia, in October 1983 
under copyright to the Arthur S. DeMoss Foundation; International Best -Seller 

• Uncle Arthur’s Bedtime Stories / Re-published; Seventh Day Adventist Publishing 
Arm; National Best-Seller 
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Special Commemorative Edition 
sent to Steve Schiffman by 
Nancy DeMoss of the Liberty 
Mutual Insurance Co. Family 
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 CruiseMart Testimonies (1987-1992) 
 

• All of us at Royal Caribbean Cruise Line are pleased to be a partner with Cruise Mart in 
their group cruise program. As one of our top producers in the nation, we have every 
confidence in Cruise Mart's ability to implement this program effectively. 

 

Fran Miles, District Sales Manager Royal Caribbean Cruises Ltd. 
 

• My personal compliments to your extraordinary marketing efforts. To imagine that a 
promotion that kicked off in late July will climax into a group approaching 300 
passengers! Please accept my sincere thanks for my personal choice for the best 
marketing promotion of the year! 

 

Lori Cassidy, Business Development Manager Carnival Cruise Lines 
 

• Can you believe it's almost time for the 4th Annual Sun and Fun Challenge? It is very 
interesting to look at the registration list and see the number of repeat customers and 
also the increase in the number of participants...you must be doing something right!!! 

 

Sue Smith, Coordinator Interlin Pass Bureau, Delta Air lines 
 

• Wow! What a wonderful time! On behalf of the Northern State University Alumni 
Association, thank you for helping make the NSU Alumni and Friends Caribbean cruise a 
great success! I personally want to thank CruiseMart for helping get the alumni function 
off the ground, marketing the cruise, and keeping all of our alumni happy. 

 

Mike Birgen, Assistant Director or Alumni Services, Northern State University 
 

• Thank you so very much for your personal assistance over the past few months. The 
service, food, entertainment, absolutely everything aboard the cruise ship was out of 
this world. It was one week in our lives which we will never forget. 

 
Mrs. Delwyn Breslau, Associate Director, The Phoenix Society for Burn Survivors, Inc. 
 

• I wanted to thank you for all the hard work you put into making the Cruise Mart/Alamo 
partnership such a success. I'm very much looking forward to our next cruise, since the 
last one brought so much good will to Alamo. 

 
Michael Dickman, Coordinator of Airline Marketing Alamo Rent a Car 
 

• Through your commitment and marketing, we successfully launched our first cruise. It 
turned out to be successful in providing an enjoyable cruise experience for those who 
made the trip, and for Special Olympics South Carolina from a funding standpoint. 

 
William J. Keesling, President/CEO, Special Olympics South Carolina 
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Hope Project Testimony (200-2007) 
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